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M E E T

CAMILA CHIODI

Camila Chiodi joined M3 Global Research in late 2016, 

as a recruiter for study participants in Brazil. Given that 

she is Brazilian, the position was a good fi t that allowed 

Camila to speak Portuguese occasionally and provide 

insight on that market. 

A� er six months, Camila began working on US-based 

research studies in addition to the Brazilian market. 

Beginning in 2018, Camila took over a coordination role 

within the US Panel team where she trained colleagues 

and new staff  members. In September 2018, she 

assumed her current role as the patient panel manager, 

which she fi nds both challenging, and exciting, a 

position where she is also learning a lot.  

Camila notes that patient recruitment is somewhat 

diff erent from that of healthcare providers. Patients are 

not participating in market research as “experts”. They 

are not providing professional insight. They are people 

living with a condition that is sometimes life-threatening 

or chronic, an illness that is a large part of who they are. 

Yet, they are willing to share their story to impact others 

like them. Therefore, it’s necessary to communicate 

diff erently with these patients and to be empathetic to 

their situation. 

To fi nd this target audience, Camila o� en needs to work 

with patient associations and support groups. One 

challenging aspect of her role is that clients are o� en 

looking for a very specifi c profi le—not just someone 

who is living with the disease or condition, but rather 

someone who has lived with the illness for a long time 

and tried various treatment options. These people are 

not always easily identifi ed. 

Camila is a journalist by training and has a background 

in communications and reporting. Like so many others 

in the industry, Camila did not intend to have a career in 

market research, but when she came across that opening 

back in 2016 to work within the Brazilian market that also 

focused on communications, it sounded like a great fi t 

for her.  

In large part, due to her work at M3, Camila decided 

to return to school to get her master’s in marketing and 

communications. She attended Birkbeck, University of 

London, a school specialising in evening courses and 

a leading research and teaching university. M3’s Chief 

Panel Offi  cer Aida Tovar, who is an alumna of the school, 

referred Camila. In 2018 Camila completed her studies. 

Given that market research careers are not common in 

Brazil, Camila’s family doesn’t fully understand what it is 

she does. They do, however, appreciate that her work 

is related to the healthcare industry and specifi cally 

patients. The easiest way for Camila to describe what she 

does is to explain that she attempts to fi nd people who 

are not feeling well and tries to get them to talk about 

that.

Camila.Chiodi@eu.m3.com    |  www.linkedin.com/in/camila-penha-88b17728
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The person who has had the biggest impact on Camila 

professionally is her fi rst manager at M3 Global Research 

(and one of the nicest people you’ve ever met), Juliana 

Hironaka, who serves as the US junior panel manager. 

Moving to a new country on a diff erent continent and 

being far away from family can be tough. Camila formed 

a bond with Juliana given that they are both Brazilian and 

the fact that Juliana was a supportive manager who was 

both tremendously patient and a strong communicator. 

The relationship was a central part of Camila’s positive 

experience from the very start of her career at M3.  

In the one year Camila has worked on patient studies, 

she is proud to have helped establish a process for 

recruitment within the Panel team and across other 

departments. These new processes help cross-functional 

teams understand what is possible when it comes to 

recruiting patients. Through her experience working 

with patients, Camila has been able to share with project 

managers and salespeople what she has learned and has 

become a resource to other staff  members whenever 

they have a question about patient recruitment. 

It should come as no surprise that Camila prefers 

working on qualitative studies over quantitative studies, 

because it allows her the opportunity to hear what 

people have to say about their experience living with an 

illness or a condition. If it were up to her, Camila would 

like to see more in-depth research studies that use 

diff erent methodologies, and that would follow patients 

throughout their journey living with a certain disease. 

This more complex type of research, while diffi  cult, 

might look like an in-person support group made up of 

both people living with the condition or within the same 

therapeutic area and would also include their caregivers. 

Participants would meet on a recurring basis to share 

feedback on their treatment, and the conversation would 

be guided by market research questions. A� er following 

the same group of people for an entire year, a report on 

the treatment of the condition and the support channels 

available to them would be generated.

For those interested in a career in market research, 

Camila’s advice is to stay curious always, and don’t 

forget that respondents are people, too. She thinks it is 

crucial to remember that each person who participates in 

market research is someone’s mom, sister, son, or friend. 

If Camila were not working in market research on 

patient-centered studies, she would have loved to 

pursue a career as a Hollywood fi lm director. As a trained 

journalist, she has always enjoyed interviewing people 

and writing a story. The art of telling a story is what drew 

her to fi lms. As a child, Camila enjoyed watching Disney 

fi lms; and growing up, her uncle would recommend 

fi lms for her to watch. She would go to the video store 

on a Friday and rent fi ve to six fi lms and watch them over 

the weekend with her friends or her sister. Over time, 

Camila became an encyclopedia of fi lm knowledge, 

easily recalling any fi lm, its actors, and the director. The 

ability to make an audience feel an intense emotion 

through what the characters in the story experience is 

what Camila fi nds most interesting. She still goes o� en to 

the cinema in London even if she must go alone. 
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When Camila isn’t working on patient-focused studies, 

or seeing the latest fi lm, she enjoys cooking with her 

husband and exploring new restaurants around London. 

At the time of this profi le being written, she is in a Thai 

food phase and likes to try and replicate the same dishes 

at home. 

Something her colleagues might be surprised to know 

about Camila is that as a teenager, she was a punk-rock 

music fan. The same uncle who used to recommend 

movies would also tell her about diff erent bands. The 

Clash is still one of her favorites. 


